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Adverts Broadcast     Deadline: 2 weeks before the event 

Product advertising permitted 

- The video spot passage in the channel programme is limited to 1 topic of choice 

- Orders are limited to 2 packages per sponsor and per day 

- Maximum 2 industry advert broadcasts per interlude 

- No mono-sponsorship with same sponsor in the same interlude 

- Possibility to provide different video spots in each package 

- The key message of your video should be simple and easy to remember 

- The video itself should be eye-catching and can contain some light music to help it stand out 

between scientific presentations 

- The ESC will be managing the distribution and programming of each Advert Broadcast at specific 

times in both the Channels and the Live Programmes. There will be no test version available, and 

the exact schedule will not be shared in advance, therefore the unveiling of your advert will be 

made at the launch of the event. Each Advert Broadcast will be aired before a Satellite Symposium 

and depending on the Channel in question, adverts from other sponsors may be broadcast before 

your session. You can trust the ESC will do its utmost to ensure your adverts are broadcast at the 

best possible times and are efficiently delivered throughout the day. 

Advert Broadcast sponsors must provide: 

- High definition mp4 format videos, between 15 and 20 seconds each 

- Indicate the topic of choice in the channel programme 

 

Video format: 

- Format: .mp4 

- Resolution: Full HD (1920 x 1080 pixels, format 16/9) 

- Codec: H264 

- Frame Rate: 25P 

 

Data which will be provided after the event: 

-    Number of people on the platform during the intersession video (no listing of viewers 
available). Number of unique viewers for each instance that each industry interlude was 
broadcast, including the date, time and topic channel 
-    Distinct demographics (graphics related to age, gender, country, stage in career, professional 
activity, place of work, primary specialty) relating to each instance that each industry interlude 
was broadcast. 
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eBlast      Deadline: 2 weeks before the sending date 

No product advertising permitted  

Customised mailings exclusively created will be emailed to My ESC Account owners audience with 

specific interest in the event and pre-registered delegates who have agreed to receive 

communications from the ESC. 

eBlast sponsors must provide: 

- 1 advert jpg visual for email content - size: 600 x 300 pixels - weight: 50 kB max 

(recommendation: include your logo) 

- Note that according to the number of sponsors, the size of the visual can be different however 

the ratio will always be the same 

- 1 Pdf format advert - weight: 1MB max 

Up to 12 visuals will be aligned in the email content and will each include: 

- Sponsor advert visual 

- Session title, date and slot 

 

To offer a prime position to each advert, different versions of the eBlast mailing will be produced 
and a randomised version of each sent to the mailing list of MyESC Account owners and pre-
registered delegates (Pre-event eBlasts) and to all registered delegates (Event eBlasts and Post-
event eBlasts) who have agreed to receive communications from the ESC. Thus, each row of 
adverts will appear in first position (ie the top row) in one of the versions.  
 
The number of versions of eBlast sent will depend on the number of visuals contained in the 
eBlast, to ensure each additional row of adverts is displayed on top once. 
 
Delegates will be able to open an enlarged pdf version of each of the sponsor’s adverts by clicking 
on the advert visual or the session title. As an alternative to the enlarged pdf version of an advert, 
a direct link to the Sponsors Exhibitor Profile or Online Programme page can also be allowed on 
demand. This option is only suitable for Event and Post-Event eBlasts.  
 
Hyperlinks to the Online Programme are possible for Pre-Event, Event and Post-Event eBlasts. 
Hyperlinks to the Exhibitor Page are possible for Event and Post-Event eBlasts. 
Hyperlinks to an external website or virtual booth are not permitted, however unclickable links 
to non-commercial website can be allowed on demand. 
 

E-mailing schedule: 

2 4 6 8 
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- Pre-event eBlast – emailed to all owners of a My ESC Account with specific interest in the event 

and pre-registered delegates 

- Event eBlast – emailed to all registered delegates 

- Post-event eBlast – emailed to all registered delegates 

 

Example of eBlast from a previous Congress: CLICK HERE 

   

Email content image: produced and supplied by 

Industry 

Session title integrated by ESC supplier 

 

Event visual and eBlast title integrated 

by ESC  

When image of email is clicked a larger advert will 

be visible. PDF advert produced & supplied by 

Industry 

Date integrated by ESC Staff 

http://view.info.escardio.org/?qs=b396217cd1ff1a77de4a49f584907660331020ba1e4f7e2fae747bda0a5123d0590f5ef22d2b5a9fb3965506b2864007855d054b72335842d36dde075628cc5473d0be408771b816d179aadd3a92c353
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- Smartphone and tablet visuals 
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Data which will be provided after the event: 

- Global stats on email: sends, implicit deliveries, implicit delivery rate, overall bounces, overall 
bounce rate, unique opens, cumulative opens, open rate, unique clicks, cumulative clicks, click 
rate. 
-  Global stats summary: sum of unique clicks, sum of % unique clicks 
- Demographics for global audience vs engaged audience: female and male proportions, 
professions, top 20 recipient countries  
 
 
 

eDaily Bulletin Banner     Deadline: 2 weeks before the event 

No product advertising permitted  
 

eDaily Bulletin Static Banner sponsors must provide: 

- 1 banner visual: JPG / PNG, 600px * 150px, 72 dpi  

- Confirmation of the choice of hyperlink for the eDaily bulletin mailed to registered audience (ie: 

Exhibitor profile or Sponsored Satellite Symposium page) 

Data which will be provided after the event: 

Number of people the eDaily Bulletin was sent to, opening rate and number of clicks on the 
sponsor’s banner, for both Registered and Non-Registered (whenever separate emailings are sent 
out). 
 
 
 

Educational Grant     Deadline: 3 weeks before the event 
No product advertising permitted 
  
Companies can support the scientific programme of the congress as an illustration of the 
company’s investment in the topic and field. Companies can support a pre-defined session in the 
programme with an independent educational grant. The content of the programme is managed 
completely by the scientific programme committee. The name of the sponsor as well as its 
corporate logo will be announced on a slide broadcast 10 seconds before and after the selected 
session. This slide will also appear in the On Demand section and ESC 365. The name of the 
sponsor will also appear in the online programme.  
 
Educational Grant sponsors must provide:  
- Sponsor corporate logo, HD, vectorial format. 

N.B. Not available for ESC Congress 2021 – The Digital Experience. 
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Platform Banners Advertising    Deadline: 2 weeks before the event 

 

Platform Banners sponsors must provide: 

- 1 banner visual for desktop: JPG / PNG / GIF, 970px * 90px, 72 dpi, colours RGB 

- 1 banner visual for mobile: JPG / PNG / GIF, 600px * 100px, 72 dpi, colours RGB 

- Confirmation of the choice of hyperlink (N.B.: Exhibitor profile or Sponsored Satellite Symposium 

page) 

 

Rules for Dynamic banners                

- Possibility to change banner every day 

- Visible 7’ every 28’ 

- 2 banners maximum per sponsor 

- Non-random carousel 

 
Data which will be provided after the event: 

Banners (platform pages): Homepage Dynamic, Exhibition Section Dynamic, Satellite 
Symposium Page Static  
Number of viewers who clicked on the banners and listing of viewers with title, first name, family 
name, age, gender, country, state/province, city, email address, stage in career, professional 
activity, place of work, primary specialty.  
 
Banners (public pages): eCongress News Dynamic (for ESC Congress only), Online Programme 
Dynamic (for all Congresses) 
Global stats summary: sum of unique clicks, sum of % unique clicks. 
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Homepage Dynamic Banner 

No product advertising permitted 
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Exhibition Section Dynamic Banner 

Product advertising permitted 
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Online Programme Dynamic Banner  

No product advertising permitted 
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eCongress News Dynamic Banner (ESC Congress only) 

No product advertising permitted 
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Rules for Static banner 

- Same banner and hyperlink used if replicate on several presentation pages 

 

Session Video Page Static Banner 

No product advertising permitted 
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ANNEXE: DEADLINES PER CONGRESS 
 

CONGRESS PRODUCTS DEADLINES 

Heart Failure 2021  
eBlasts 

Pre-event eBlast 17 June: 3 June  
Pre-event eBlast 24 June: 10 June  
Event eBlasts 29, 30 June & 1st July: 15 June  
Post-event eBlast 8 July: 24 June 
Post-event eBlast 15 July: 1 July 

Platform Banners 15 June 

eDaily Bulletin Banner 15 June 

Advert Broadcast 15 June 

 

ESC Congress 2021 – The 
Digital Experience 2021 

 
eBlasts 

Pre-event eBlast 2 August: 19 July  
Pre-event eBlast 9 August: 26 July  
Pre-event eBlast 16 August: 2 August  
Pre-event eBlast 23 August: 9 August  
Event eBlasts 27,28,29,30 August: 10 August  
Post-event eBlast 3 Sept: 20 August 
Post-event eBlast 10 Sept: 27 August 
Post-event eBlast 17 Sept: 3 September 
Post-event eBlast 24 Sept: 10 September 

Platform Banners 13 August 

eDaily Bulletin Banner 13 August 

Advert Broadcast 13 August 

 

ESC Digital Summit 2021  
eBlasts 

Pre-event eBlast 19 October: 5 October  
Event eBlasts 22, 23, 24 October: 8 October 
Post-event eBlast 26 0ctober: 12 October 

Platform Banners 8 October 

eDaily Bulletin Banner 8 October 

Product Broadcast 8 October 

 


